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•  French language projects 
•  Institutional investment 



Changes for 2015-16 ShOCF 

● Funding allocated for French language projects 
($250,000). 

 
●  Institutional investment 
▫  80% of budget funded by ShOCF 
▫  20% of budget funded by institutions 

�  Total maximum budget request $75,000 

Council of Ontario Universities 
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Summary of ShOCF Proposals 2015-16 

● 344 proposals received from 19 universities 
 
 

 
 
● 14 proposals submitted for French or Bilingual projects 
 
●  ~$4.2M course and module funding available for 2015-16 

($16,586,000  total budget ask) 
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Category Intro/ 
Found. 

Low Enrol, 
Upper Level 

Online 
Prog Dev 

Module: 
Learning 
Object 

Module: 
Support 

Resources 
Total 

Number of 
proposals 120 37 105 68 14 344 



Summary of 2015-16 funded proposals 

    # of funded 
proposals  

Courses    
  Category 1 – 

intro/foundational 
26 

  Category 2 – low-
enrolment 

4 

  Category 3 – 
online program 
development 

33 

Category 4 - 
modules 

  24 

Total funded proposals 87 

Council of Ontario Universities 
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2015-16 ShOCF Reporting Deadlines 

●  Interim Course/Module Report – due February 26, 2016 

●  Interim Financial Report – due June 3, 2016 

● Final Development Report – due September 9, 2016 

● Final Financial Report – due September 30, 2016 

Council of Ontario Universities 
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Questions/Comments 
 
 

Julia Colyar 
jcolyar@cou.on.ca 
416-979-2165 x207 

Council of Ontario Universities 
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What’s	happening	

Cathy	Newell	Kelly	
Execu0ve	Director	



Showcase	Event	

Cathy Newell 
Kelly 



Cathy Newell 
Kelly 

The	Website	



What	else?	

•  Faculty	Supports	Project	
•  Strategic	Planning	
•  Marke0ng	&	Communica0ons	Strategy	

– Ad	campaign	
•  Website	2.0	priori0es	
•  Opera0ons	

– Staffing,	budgets,	space,	policies,	processes…	
•  Partnerships	

Cathy Newell 
Kelly 



Strategic	Plan	Consulta0ons	

	
Your	input	is	important	to	us!	

	
Welcome	Ian	Smith	
StrategyCorp	Inc	

Cathy Newell 
Kelly 


